Developing a State-Wide
Brand for the Summer Food
Service Program (SFSP)
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What 0s a Br and
and Why is It Important?




Warm Up: Name that Brand

Melts in Your Mouth, Not in Your Hand

Betcha Canot Eat Just One
Dond6t Leave Home Wi thout |t
Ameri ca Runs One

Li ke a Good Neighbor e

— — — — —

| Good to the Last Drop
| Put a Tiger in Your Tank

| A Little Dabol | Do Y a
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Brandili ng 1 seé
The marketing practice of creating a name, symbol or

design that identifies and differentiates a product or
service from other products or services.

A vital and integral part of any business. In fact, even
before trying out any products and services, branding Is
what helps people recognize and identify you.

Your brand is derived from

| who you are,

| who you want to be and

| who people perceive you to be.
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Memorable Brand ldentities

What brands are you most informed about and why?
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Your Tur ne

What brands
resonate with
you and why?




Brandil ng 1 sé
| A unique product personality and attributes

| Something that people can instantly recall
| 1tds an experience

| t0s the connection between
Acustomer 6s0 emot i andanlportarg r Cc e |
for the purpose of increasing awareness and

participation.
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Why Is a Brand Important?

1. It has a purpose

a. SFSP is a federally funded nutrition program that
provides free meals to children, ages 18 and under,
when school is not n session

2. lttells stories

a. Reinforcing the mission

b. Develops an emotional connection
3. Itis simple and consistent

a. People should instinctively understand what the SFSP
IS all about
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What Should be Considered
When Creating a New
Brand?




Components of a SFSP Brand

| A visual identity and succinct messaging

i Logo and consistent messaging used in all marketing
material that aligns with the mission and value

| Brand personality
i Who we are talking to and HOW we interact with them
i Tone of voice
i Action/problem-solving orientation

Brand experience created for participating students, parents,
sponsors and site organizers to amplify our mission to
generate increased awareness and participation levels.
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The Brand Experience and YOU

The brand experience is the set of intangible elements that
our families Z parents and students have with SFSP.

| YOU are the face of the SFSP brand
i How the brand is perceived in the marketplace

i The inextricable intertwining of organizational and
personal brand

| Developing a good relationship with target audiences is
KEY to increasing brand awareness, engagement and
adoption for the work of SFSP
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SFSP Brand Touchpoints

Print
Collateral

Public
Relations

Digital and
Social

Engagement
with
Families

Word of
Mouth

Sponsorship
Cooperative
Marketing

Broadcast
Media




Quick Recap

A brand is important because

| Unique product personality and attributes

| A strong visual identity with succinct messaging
| Something that people can instantly recall

| 1tds an experience

You are the face of the brand!

| Every detail, no matter the size, makes all the
difference
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Examples.of SESP Brands at
Work




Meet Up and Eat Up
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Break for a Plate




Summer Break Spot

State of Florida - SFSP Messaging

FREE MEALS

for kids and teens!

\SPOT

Summer BreakSpot provides
free nutritious meals to kids and teens
18 and under during summer break.
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Summer Food Invasion

..........................................................................................................................................

Washington State - SFSP Messaging
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